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NPOBJ/IEMA BE3PABOTULbI CPEAU MONOAEXU U BO3SMOXHOCTU EE PELLEHUA

1. Mapunuu, B. 3amypeyxuii (bpro, Yewickas pecnyonuxa)

B oannoii cmamve ocnosnoe snumanue yoensemcs be3pabomuye cpeou Moa00eHCcU U MOMY, MO-
JHcem U NPeOnPUHUMAMenbCmeo Obimb PealbHOU AlbMEPHAMUEON MPAOUYUOHHOMY NOUCKY pAOOmMbL.
Mbut ybesrcoenst 8 mom, umo co8pemMenHas MOL00eNCb CNOCOOHA CO30amb c8oe 0ello, KOmopoe 8 00120~
CPOYHOU NEPCHEeKMUBE MONCEM CMAMb HCUSHECHOCOOHBIM U NPUOBLTLHBIM Ou3Hecom. B cmamve pac-
CMAmMpPUBAEmcs, NOLONCEHUE MOO0EICU 8 OMHOUEHUU 3AHAMOCMU HACeNeHUs U be3pabomuybl, pac-
CMAMPUBAEMCSL B03MOINCHASL MOMUBAYUST K NPEONPUHUMAMETbCKOU 0esiMeabHOCHU U 00CYHCOaromcest
odrcudaemvle npoobIeMyl, CEA3aHMbIE C 3apodicoaloumumMucs Komnanuamu. Hccredosanue nposoounocs
Ha 08yx ypogHsx. Bo-nepevix, na esponeiickom u HAYUOHATLHOM YPOBHSX, 20e OaHHble PEeCHOHOEHMO8
Esponetickozo Corw3za cpagrnusaromes ¢ 0aHHbIMU pecnorHdenmos u3 Yexuu. Bo-emopwix, Ha HAYuOHAb-
HOM U pe2UOHATIbHOM YPOBHSX, 20e OaHHbvle u3 Yexuu npedcmagneHvl no CpAGHEHUI0 ¢ OaGHHLIMU PECNOH-
O0enmos uz Ynueepcumema Macapuxa. llenv uccneoosanusi cocmoum 6 mom, 4moovl 8bl0eUmb NOMeH-
YuanvbHble MOMUBHL U OAPbEPDL, OKPYAHCAIOUUE CO30AHUE HOBBIX NPEONPUAMULL HA KAACOOM YPOBHE, U
onpeodenumo, Modcem au OJisl MOA00edHCU NPEeONPUHUMAMETbCMBO CINAMb NPUBTIEKAMENbHOU dbinep-
HamueoU mpaouyuoOHHOMY ROUCKY PAOOMbL HA e8PONEUCKOM, HAYUOHATLHOM U PECUOHATIbHOM YPOGHSIX.
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UNEMPLOYMENT OF THE YOUTH AND THEIR PERSPECTIVES

Abstract

This article focuses on youth unemployment and how entrepreneurialism may represent a viable
alternative to traditional job seeking. It is our belief that the youth of today are capable of starting new
enterprises which, over the long-term, can lead to viable and profitable businesses. The article looks
at the situation of the youth population with regard to employment and unemployment, addresses the
possible motivations behind entrepreneurialism, and discusses the expected problems connected with
start-ups. The analyses are conducted at two levels. The first is at the European and national levels
where data from European Union respondents is compared to that of the respondents from the Czech
Republic. The second is at the national and regional levels where data from the Czech Republic is com-
pared to that of the respondents from Masaryk University. The aim is to isolate the potential motivations
and barriers surrounding the establishment of new enterprises at each level and to determine if entre-
preneurialism could be an attractive alternative to traditional job seeking within youth populations at

the European, national and regional levels.
Keywords

Unemployment, Youth generation, nascent enterprises, Motivation

Introduction

The situation of the youth population in the
area of possibilities to get the job, not mentioned
the job the youth dream of, is at least not good and
has been deteriorating for the past two decades,
especially in the EU states. Unemployment itself
is a critical problem of the EU states, and we can
observe the impact of the relevance of the topic in
every day politicians’ speeches. Youth unemploy-
ment is the even bigger problem. It is so because
of the tendencies it makes in the population.
When the youth generation is not connected to the

working process, is not getting the working hab-
its, have no contact with the working conditions
in real life, there are basics for serious problems
in the future. Moreover the youth generation has
their own point of view to the real life, to im-
portant things in life in general, to the image of
their future. And of course they have possibilities
to get support from their parents, who are willing
to provide support, although it is not in the best
interest of the youth. Thus, there is the environ-
ment, where there are fewer and fewer job vacan-
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cies, especially for young people obtaining de-
grees awarded by universities and other types of
higher education institutions. There is less and
less motivation of the youth to take the responsi-
bility for their lives, there are more and more
youth dependent on their parents support. But is
this view correct on the matter of statistics and the
relations which could be made according to this
statistics? This is the main question which we are
going to get the answer on.

It is important to look at small and medium-
sized enterprises as the possible realization of the
youth generation, especially the ones who are not
able to get the job by the labor market. Small and
medium-sized enterprises are the cornerstone of
the economy, at least in the developed and devel-
oping countries. They are able to react to different
kind of fluctuations of the economy and to find
out the niches at the market. The SMEs are more
flexible and represent new thoughts and innova-
tion possibilities.

Entrepreneurship is a powerful driver of
economic growth and job creation. Commercial-
izing new ideas improves productivity and creates
wealth. Without the jobs from new firms, average
net employment growth would be negative. New
companies, especially SMEs, represent the most
important source of new employment: they create
more than 4 million new jobs every year in Eu-
rope. While three years ago for 45 % of Europeans
self-employment was their first choice, now this
percentage has fallen to 37 %. By contrast, in the
USA and China this proportion is much higher:
51 % and 56 % respectively. Moreover, when new
enterprises are founded, they grow slower in the
EU than in the USA or emerging countries, and
fewer of them join the ranks of the world's largest
firms [3].

The bearer of future economic growth and
innovation will be the youngest labor force. For
this reason, it is essential to focus the attention on
promoting especially this group of the population.
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Not only the youth people studying at secondary
schools or universities, but also in vocational
fields. It is necessary to move away from the idea
that this support should be directed mainly to un-
employed young people.

We believe that support for young people,
when they join the ranks of the unemployed, is not
entirely a correct step. It is about dealing with the
consequences and not the causes of undesirable
situation, and therefore, ill-conceived and unsys-
tematic solutions. It is the duty of the state,
schools and educational institutions to acquaint
future graduates from all types of schools with the
problems of the labor market, to equip them with
relevant competencies in their field of expertise as
well as with soft skills, information and other
types of skills aimed at improving their employa-
bility in the labor market. They include real ap-
preciation of their own skills, presentation options
and development of realistic ideas about the work
environment and the nature of work in the fields
or professions future graduates are prepared for.

Currently, there are wide opportunities for
starting their own business through start up. Any
available means and methods of practical applica-
tion of skills during their studies contribute to
more successful future transition of higher educa-
tional institutions graduates to the labor market
and reduce the risk of long-term unemployment at
the beginning of their careers. Extension studies
or re-return to studies are alternatives which
demonstrate passivity of graduates and are the
ways of escaping from the situation and their own
responsibilities, including loss of time, waste of
resources both of their own and of the state.

A crucial step must be the effort to change
the paradigm of the young generation and em-
ployment ideas in the sense that self-employment
through business method start-up is normal and
usual alternative employment.
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Theoretical background

Entrepreneurship can be regarded as the
process of establishing and managing a business,
on the other hand, the definition can also include
any activities which serve to develop an entrepre-
neurial spirit, approaches and skills, and can thus
cover a wide variety of areas from start-ups to
product development to business development
and innovation [5; 9].

For the starting new enterprise is motivation
on the individual base. It is about the internal and
personal motivation of the future potential entre-
preneur. Motivation can be defined as a set of in-
ternal driving forces which point people in a cer-
tain direction, stimulate them to act and maintain
the resulting activity [10]. The motivation is "a
dynamic system of internal motives action (or in-
action) of an individual, which determines its be-
havior and experience" [2]. Expresses the dynam-
ics of personality and depend on changing condi-
tions [12]. Motivation can be defined as a set of
internal driving forces of man, which he focused
on in a particular direction, energize and pushed
activity to maintain [13].

Motivation in human behavior has a triple
function: regulates conduct, organizes behavior
and conduct, stimulates and activates the conduct
of the individual [12]. In research, the motivation
to start their own business a number of research-
ers, especially abroad. A classic and widely ac-
cepted division of theories describing in general
terms the reasons or factors that lead to real po-
tential entrepreneurs started, the business is di-
vided into theory push motivators and pull moti-
vators.

These theories divide the motives for entre-
preneurship into two groups. Individuals start to
do business either because they have no other op-
tion, for example due to long-term unemploy-
ment, or because they sense an opportunity to
make a profit [1]. These two situations gave rise
to the concepts of push theory and pull theory, or

http://en.vestnik.nspu.ru
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necessity entrepreneurship and opportunity entre-
preneurship [8].

Methodology

As it was mentioned above the aim of the
article is to analyze the situation among the youth
population, especially the situation at the labor
market — employment and unemployment — and
suggest the possibility to solve the problem of rel-
atively high unemployment of the youth genera-
tion. Because the solution is based on the individ-
ual activity of the members of the population of
youth, and is based on their willingness to became
an entrepreneurs — to start new enterprise — it is
also very important to look at the factors of moti-
vation to start new enterprise, as well as the ana-
lyze the barriers for such step.

The analysis of the situation of youth popu-
lation is based on the data of Eurostat. There is the
comparison between the situation in the Czech
Republic and the European Union (28 member
states) to provide more information and the basis
for comparison. The Eurostat database was used
also as the source of the secondary data for anal-
ysis of the factors influencing the entrepreneur-
ship environment in the Czech Republic and the
European Union. The aim of the analysis is to find
out the key characteristics of the entrepreneur, or
the motivation and demotivation to become an en-
trepreneur.

As the final part of the article there is the
analysis of the motivation and expected problems
in comparison between the whole population of
the Czech Republic and the students of the Masa-
ryk University. The first phase of polling was held
in the framework of the specific research project
"Analysis of potential start-ups", aimed at identi-
fying the motives and expected problems in set-
ting up new businesses. This survey was directly
inspired by a similar questionnaire survey under-
taken by Eurostat back in 2005 [6, 14].
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The questionnaire was therefore sent to
5000 students of Masaryk University, which
yielded a total of 726 completed questionnaires.
Response (14,5 %), we can evaluate as sufficient
for drawing the relevant conclusions, at least rel-
ative to the population of students Masaryk Uni-
versity [11].

The questionnaire was focused on the prob-
lems with which entrepreneurs founding start-ups
face, reasons for entering into the business or way
of financing, which in the context of start-ups pre-
fer. An integral part of the survey was also char-
acteristic of people entering the business environ-
ment in terms of gender or previous experience
with entrepreneurial activity.

Youth population in Czech Republic and
European Union

Currently, the European Union deals with
the significant problems, which may affect its fu-
ture. If we ignore the headlines of the newspapers
(rising volume of immigrants, rising volume of

http://en.vestnik.nspu.ru
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debts of member states; crises in the Middle
East...) there is still present unsolved problems of
the unemployment, especially the unemployment
of the youth population. For young people under
25 years of age, from which, according to Euro-
stat, more than 5 million are unemployed it is re-
ally the big issue. There could be the situation,
when every fifth young person in the labor market
will not be able to find a job. Labor market, and
not just in the Czech Republic, is not capable
enough to absorb quickly the annual influx of new
workers, not only fresh graduates of secondary
schools and universities, but also people without
education, or vocational education. Very negative
phenomenon in Europe is also a preponderance of
graduates in humanities, respectively in general
education to vocational professions. The overall
unemployment rate of young people under
twenty-five years increased more than twice in the
year 2014 and the situation is not going to be bet-
ter in the year 2015 or this year [4].

Graph 1: Employment and employment rate in Czech Republic and European Union
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As we can see there is the period of the con-
juncture of the both — Czech economy and the
economy of the European Union, with the
28 member states. The economic conjecture was

connected with the rising the amount of employ-
ees, so the rising the employment as well [7]. The
highest volume of the employees (4.962 mil em-
ployees) in the Czech Republic was reached at the
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end of the year 2008. The highest volume of the
employees, thus the highest employment in the
European Union was also reached in the end of
the year 2008 (220 mil employees). It is not sur-
prising, because the year 2008 is the year of the
beginning of the financial and economic crisis on
the European Union and in the world as well. The

more interesting information can be obtain from
the development of the employment rates, and we
are able to see the relatively stable employment
rate for the whole population but the significant
decrease in the employment rate of the youth pop-
ulation especially in the Czech republic.

Graph 2: Unemployment and unemployment rate in Czech Republic and European Union
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The corresponding point of view can be ob-
tained from the development of unemployment
and unemployment rates in the Czech Republic
and the European Union. The significant decrease
with the next increase in the same volume can be
identified in Czech Republic during the period of
the 2005 to 2010. This development can be con-
nected with the economic situation and expecta-
tions of the entrepreneurs, when at the beginning
of mentioned period they hired new employees to
support their producing capacities. After the peak
in the year 2008 they fired the same amount of
employees because the significant decrease in the

demand and prices. The development was almost
the same in the whole European Union, with the
difference in the development after the year of
2008, when the situation can be evaluated as
worsen according to unemployment and unem-
ployment rates. There is important information
about the development of the unemployment and
unemployment rates in comparison between the
whole labor force and the group of youth popula-
tion; it is less than 25 years of age, showing the
more impact to the group of youth unemployment
than the whole population.
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Graph 3: Youth employment in Czech Republic and European Union
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The better view on the situation of the youth
population connected with the labor market can
be obtained from the graphs 3 and 4. There are the
volumes of the employed and unemployed people
in the age differentiated categories. It cannot be
surprises that the lowest volume of the employed
and unemployed young people is from the group
of the 15 to 19 age old ones. At the end of the ob-
served period there is young people in the age of
20 to 24 years at the second position of employed
people and the oldest group (age between 25 and

29 years) is at the first position with almost twice
big volume. Situation is solidly different in the
unemployment point of view. There are almost no
differences between those two groups. The reason
for such development and distribution can be seen
in the fact, that the younger people are more able
to find other opportunities than job or finding the
proper job at their age. And they are also able to
get support from their parents. Also it is reasona-
ble to propose, that they have no own families —
partners or children to be responsible for.

Graph 4: Youth unemployment in Czech Republic and European Union
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Source: Eurostat Database
The very corresponding picture we can ob-
tain from the development of the self-employment

of the youth population. While there is legal age
for being an entrepreneur, there is no surprise, the
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group of 15 to 19 age old youth population is not
interested in self-employment. In the rest two
groups there are tendencies to decreasing of vol-
ume of self-employed people at the age of 25 to
29 years old. But it is the biggest group in Czech

Republic and European Union as well. So we can
assume that there is the potential for youth popu-
lation to become entrepreneurs, to start new busi-
ness, but there are probably some difficulties to be
overcome.

Graph 5: Youth self-employment in Czech Republic and European Union
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Graph 6: Youth population and Age of leaving the household in Czech Republic and EU
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Last graph provide us the evidence of the
demographical problems of the Czech Republic
and the European Union. It is the decreasing vol-
ume of the population which can be observed also
in the youth population. The line in graphs pre-
sents the age of leaving the households. So we are
able to identify the age of leaving the household
in Czech Republic in the year 2014 at the age of

26.5 years old. In the European Union it is the age
of 26.2 in the same year. But from the develop-
ment of the line it is obvious that there were the
higher age of leaving the household in the Czech
Republic in comparison with the European Union.
The age of leaving the household can be also sig-
nificant influence to the employment rates and un-

© 2011-2016 Bulletin NSPU

All rights reserved

124


http://en.vestnik.nspu.ru/

Novosibirsk State Pedagogical University Bulletin

2016, Vol. 6, No. 3

employment rates of the youth population. Leav-
ing the household can be the economical reason
for higher activity of the group of youth popula-
tion.

Comparison of the surveys — European
Union and Czech Republic

The analysis of the entrepreneurship envi-
ronment, in the sense of the motivation and the
expected problems, is based on the data from Eu-
rostat one-off survey on the "Factors of Business
Success™ [6] which was carried out by 13 Member
States. The survey was conducted from June 2005
to January 2006 and finished between September
2005 and April 2006, varying from country to
country. The results of this survey give insight
into the factors that determine the success and
growth of newly born enterprises, especially look-
ing into motivations for starting up own business,
barriers and risks encountered during the first
years of existence, the current situation of the en-
terprise, and business plans for future develop-
ment. The next analyzed characteristics of the en-
trepreneurs are directly from the category of the
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motivations and obstacles in accordance with the
push and pull theory.

The first most often selected motivation is
the desire to be one’s own boss (CZ: 16.4 % /
EU: 14.9 %), prospect of making more money
(CZ: 14.6 %; EU: 14.4 %), the desire for new
challenges (CZ: 14.9% / EU: 13.5 %) and the
avoiding unemployment (CZ: 10.4 %;
EU: 9.9 %).

It is obvious that there are the non-financial
possibilities based on the opportunities to realize
oneself and to get the personal development. On
the other hand there are typical financial motiva-
tion embodied in the possibility of prospect more
money. The possibility of avoiding unemploy-
ment is phenomenon of the after crisis economic
development in the European Union. The employ-
ees who lose their jobs are trying to deal with the
current situation by the founding new enterprise
in a form of the start-up enterprise. There are dif-
ferences in the chosen countries according to their
actual economic situation and according to tradi-
tions in the country.

Table 1: Motivation to start a new enterprise (Eurostat survey)

Motivation

desire to be one's own boss 459  ([IA6.4%
prospect of making more money l 14 4% l 14 6%
desire for new challenges IF3.5%  [IF4.9%
avoiding unemployment B 5.9% 0. 4%
combining work and private life B 8.5% __TREA
getting away from unsatisfactory work situation s.2% g%
realising an idea for an new product or service I 6.8% E 4.3%
desire to make a living from a hobby activity B 6.7% 8. 5%
onby possibility to carny out profession B 538% B 5.4%
tradition for self~Femployment in the family B 45% I 25%
children are big enough I 238% I 26%
reaching an international market I 238% | 1.6%
working as sub-contractor exclusively for former employer 1.2% 1.1%

Source: Eurostat Database
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The next part is aimed to the obstacles con-
nected with the founding a new enterprise. There
is the list of commonly occurred problems con-
nected with the founding of new enterprises or
with the running of the nascent enterprise.

Three most commonly chosen problem ac-
cording to realized questionnaire survey of Euro-

http://en.vestnik.nspu.ru
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stat is the problem of dealing with the legal au-
thorities and administrative matters (CZ: 14.8 %/
EU: 15.1 %), to find out and develop the relation-
ship with the customers (CZ:15.0% /
EU: 14.6 %) and to get finance the start-up busi-
ness (CZ: 16.1 % / EU: 13.1 %).

Table 2: Expected problems connected with the start of new enterprise (Eurostat survey)

Problems :
to deal with legal / governmental / administrative matters | T
to establish contacts with customers B14.6% Bis5.0%
to get financing s (N6 1%
to be alone as an entrepreneur o 1 B0 4
to price goods or senvices R I 9s%
to obtain payment for outstanding invoices B s55% [ WEIR
to find suitable premises F 538% B 57%
to get suitable personnel I 6.7% 4.56%
to find suppliers F 63% [ 53%
to use information technology effectively | 5.1% | 5.2%
to get backing from spouse or family 4.4% | 46%

Source: Eurostat Database

With the financing of the start-up initiatives
there are a lot of possibilities to help future entre-
preneurs with. State (governmental and regional
authorities with European Union cooperation)
prepares a lot of supporting program for the future
entrepreneurs, to start new enterprise. But it is not
only the question of money connected with the
problem of financing, but also the question of the
terms according to which it is possible to get fi-
nancing and the question of getting the right in-
formation about financial possibilities. The im-
portant role of state authorities is also in the field
of bureaucracy and the lower the administrative
intensity for the real day-to-day running of the en-
terprise.

Comparison of the surveys — Czech Re-
public vs. Masaryk University

From the perspective of incentives for the
creation of new businesses prevails in both inves-

tigations desire to become their own boss (Euro-
stat 30.2 %; MU 35.1 %). This may explain the
manifestation of the individuality and the reluc-
tance of the authorities to take in individuals who
are interested in entrepreneurship. The second
most important factor for respondents’ desire for
new challenges (27.5 %), whereas among students
is the desire to transform his hobby, a hobby, to
gainful employment (22.1 %). The least important
factor, according to the results of the investigation
appears to be a personal space created by grown
children (Eurostat 4.9 %, MU 4.6 %), which is a
group of students to understand how much of an
age issue their own offspring to time shortage for
the time being addressed.

Less expected is the result of low im-
portance factor of entrepreneurial tradition as a
motivator for business (Eurostat 4.7 %, MU
6.1 %). What may be due to the relatively small
footprint for generating entrepreneurial tradition
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in a family environment? Consideration also
seems that new businesses rather based individu-
als who are not business traditions in family back-
ground, but the desire exists to change this fact.
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Dominance of other factors of motivation for
business can also be a cause of low importance of
entrepreneurial tradition in the family.

Graph 7: Motivation of surveys participants to start a new enterprise
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Source: Eurostat Database and Own Survey

In connection with the entry into entrepre-
neurship needs to solve many problems. As the
key problem was identified funding-created enter-
prise (Eurostat 16.1 %; MU 21.6 %) and prob-
lems in legal or administrative region (Eurostat
14.8 %; MU 19.8 %), and also in creating contacts
with customers (Eurostat 15.0 %; MU 20.4 %).
These problems can be considered as commonly
known and accepted, as evidenced by the ability
of some respondents, and also students, rationally
assess and evaluate the problems already in the
preparatory stage of business creation. It demon-
strates a certain amount of their soundness and
orientation in the field.

Difficulties in getting suppliers (Eurostat
5.3%; MU 1.2 %) suitable premises (Eurostat
6.7 %, MU 2.4 %) effective use of information
technology (Eurostat 5.22 %, MU 1.8 %) or ob-
taining support from family or partner (Eurostat
4.6 %; MU 1.8 %) are perceived less intensively.

The most important distinction between the per-
ceived problems between respondents and stu-
dents poses a problem hiring employees. While
among respondents, this problem is less often
mentioned (4.5 %) among students is the problem
compared to other "non-intensive" perceived
problems perceived more strongly (6.6 %).

On the area of financing, which was among
others the most perceived problem of going into
business, it was addressed in a separate question.
The most commonly reported method and manner
simultaneously with the largest difference be-
tween respondents and students is their own fund-
ing (Eurostat 70.0 %; MU 37.0 %). It can assume
that this difference stems from the weaker eco-
nomic situation of students in comparison with re-
spondents nationwide survey. Furthermore, it can
be identified that students in comparison with re-
spondents preferred more bank loans, whether to
provide the guarantee or without it (Eurostat
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5.4 %; MU 22.9 %) and financing in the form of
support from public institutions (Eurostat 2.0 %;
MU 10.3 %). About the possible financing of a
newly established enterprise with the assistance of

family members or friends considering respond-
ents and students in almost identical range (Euro-
stat 21.6 %; MU 20.5 %).

Graph 8: Expected problems by surveys participants connected with the start of new enterprise

Czech Republic Masaryk University
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Source: Eurostat Database and Own Survey

Conclusion

Entrepreneurship is the important compo-
nent in the creating the new enterprises for exam-
ple in the form of start-up. Entrepreneurship is in-
evitably connected with the personality of an en-
trepreneur.

Entrepreneurs have their own desires and
motivations. Motivation of the entrepreneur can
be divided according push and pull theory. Push
theory favors the positive motives encouraging
potential entrepreneurs to start a new business.
Such positive motives which can be also identi-
fied through the realized questionnaire survey as
important are desires for new challenges, to be

one’s own boss or to prospect more money. As the
important push motive to start a new business is
the avoiding unemployment. This is the common
problem of the European Union, especially after
the economical peak in the 2008 and following re-
cession of the economies all around the Europe.
One of the problems of the economies of the EU
members — but not only the EU members — is the
rising level of unemployment which forces the
unemployed people to find out another solution to
their economic situation.

Other part of the analysis shows the typical
problems which are expected to overcome during
the starting new businesses and running nascent
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enterprises. The typical problems are connected in
all analyzed countries with the financing, admin-
istrative intensity and activities of obtaining cus-
tomers and markets for production potential.
These problems should be overcome with help
from the state authorities to support future entre-
preneurs and thus support revival of the economy
growth and development.

The issue of self-employment through start-
up, a paradigm shift in behavior of the young gen-
eration for self-employment can be summed up
the problems and prospects. The problem is the
disproportionately high levels of unemployed
young people after completing their education at
secondary school or university. The problem is
the "golden youth" and their reluctance and lack
of attempt to work. The problem is pseudo par-
ents' participation in the further development of
the young generation who often absurdly encour-
age their children to study subjects without pro-
spects, only to have several years of calm. A ma-
jor problem is the involvement of the state and
municipal support for self-employment of young
individuals.

At the beginning it is inevitably necessary
to overcome the habits, ingrained perceptions and
overall paradigm of all of us, society, parents and
the young generation, it is not abnormal to work
and work for themselves. In the form of start-up,
the possibility of self-employment is an extraor-
dinary opportunity for further development,
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growth of individual wealth and education and for
achievement of other important social values. We
are convinced that starting their own businesses
through start-up, according to the theory of idea
invention, which implementation can bring great
value. Inventions lead to creating a project, a busi-
ness plan and a financial plan. For speaking or
presentation of ideas becomes a realization. The
result of the project begins to have a greater value
than the idea.

Start-up is becoming a normal business.
There is nothing more pleasant than the imple-
mentation of the submitted bids, monitoring the
trend of a growing number of customers, issuing
tax documents and collecting business premiums.
In the start-up it is not necessary to immediately
make a profit. It is essential, however, to grow
revenue and maintain a balance between expend-
itures and revenues.

This financial balance enables further
growth of own business. Creating a successful
model for starting a business through the start-up
opportunities for the application of education of
the young generation, it is the possibility of the
development of innovative thinking and personal
growth. The problems facing young entrepreneurs
can be a challenge for them. Those interested in
start-up are able to overcome obstacles, to con-
stantly promote a model of potential growth to
sustainable development.
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